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(or rather: a bad, default purpose, 
bad, distant politics, and prestige)

Purpose, politics and prestige

What is holding us back?



Purpose

We still haven’t 

eradicated 

competition 

as the 

default purpose 

of education systems. 



Purpose

Education is still governed on the 
assumption that the purpose of a 
national education system is to 
increase skills to increase 
productivity, a.k.a. human capital 
theory.

We *know* that we need to change 
how we live. 

Education is our best chance to 
create the change we need within a 
generation. To do this we need to 
repurpose our education systems.



Purpose

What can we do about this?

Signal our values

Talk about our purposes

Have students talk about their 
purposes

Recognise who benefits from 
competition

Put competition in its box



What are your values?
i.e. what are the things you’re trying to 
create more (or less!) of by being an 
educator?



Politics

The people who make 
some big decisions are 
too distant from the 
people doing the 
learning.



Politics

Repurposing education is in the 
long-term interests of people and 
our planet. But change is not in 
everyone’s short-term interests. 

Those who want change need to be 
more prepared to take on the 
politics of education, and 
recognize where vested interests 
are blocking it. 



Politics

What can we do about this?

Recognise “apolitical” 
claims as vested interests

Work out our politics!

Be the break in the chain 
of control; create agency



What are your politics?
i.e. what do you want or need to work 
with others to achieve?



Prestige

We (schools? 
media? culture?) 

forgot that 
prestige means 

illusion



Prestige

We know that messed up notions of 
prestige undermine effort to 

create curriculum that is 
meaningful, useful and has the 
potential to help us thrive. 

We need to disrupt prestige and 
actively undermine narrow 

narratives of success, both 
within and outside education



Prestige

How can we do this?

Develop and model 
different rules of thumb 
for evaluating people, 
places and achievements

Be sceptical of brands

Imagine everything and 
everyone had a brand

Look for what you value 



What is a curiosity-inducing way of 
describing your identity, work or 
achievements?



Let’s talk!
(also after – amelia@t-lis.org

@AKMPeterson)
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